ASSIGNMENT 3 : COMMUNICATION AND SOFTSKILLS

Communication is the process of exchanging information, ideas, thoughts, or feelings between

individuals or groups. It involves a sender, a message, a medium, a receiver, and feedback.

1. ELEMENTS OF COMMUNICATION

Element Description Example
Sender The person who initiates the | A teacher explaining a lesson to
communication. students.
The information, idea, or emotion being | The lesson on "Digital India" given
Message
conveyed. by the teacher.
Encodin Converting the message into a suitable | The teacher uses slides, videos, and
8 format (words, symbols, gestures). verbal explanations.
Channel The medium through which the message is | Email, video call, face-to-face
(Medium) transmitted. lecture, WhatsApp message.
. The person or group for whom the . .
Receiver P .. sroup Students listening to the teacher.
message is intended.
. L Students understand the concept of
Decoding The receiver interprets the message. . . P
Digital India.
. . Students ask questions or give a
Feedback The response or reaction from the receiver. . g . &
thumbs-up in an online class.
. . . . Poor internet connection during an
Noise Any barrier that disrupts communication. &

online lecture.

2. PROCESS OF COMMUNICATION

Sender has an idea - A government official wants to inform citizens about the Digital India

initiative.

Encoding the message - The official prepares a social media post with text and infographics.

Selecting a channel - The message is shared via Twitter (X), Facebook, and WhatsApp.

Transmission - The post reaches thousands of users.

Receiver decodes the message —> Citizens read and understand the benefits of Digital India

(e.g., Aadhaar, UPI, e-Governance).




Feedback —> Citizens comment, like, or share the post, showing engagement.

Noise (if any) = Misinformation or technical issues may hinder understanding.

2. Process of Communication (Step-by-Step with Example)

Example Scenario: A CSC (Common Service Center) promoting "DigiLocker" in rural areas.

Ideation (Sender has a message)

e CSC operator wants villagers to use DigiLocker for storing documents digitally.

Encoding (Preparing the message)

e The operator creates a simple video tutorial in the local language explaining DigiLocker

benefits.

Selecting Channel (Medium of communication)
e Shares the video via:

CSC center’s TV screen
WhatsApp groups of local farmers
Community radio announcements

Transmission (Message is sent)

The video reaches 200 villagers via WhatsApp and 50 more at the CSC center.

Decoding (Receiver understands the message)

A villager watches the video and realizes DigiLocker can store his Aadhaar and land records safely.

Feedback (Receiver responds)

The villager asks, "What if | forget my DigiLocker password?"
The CSC operator explains the OTP-based recovery process.

Noise (Barriers faced)

Some elderly villagers don’t trust digital storage and prefer physical documents.

Solution: The CSC operator arranges a live demo to build trust.

3. Assignment: Communication in Digital India Initiatives

Topic: "Analyzing Communication Strategies in CSC Digital India Services"



Tasks:

Explain the 7 elements of communicationwith a real-world example from CSC
services (e.g., Aadhaar enrollment, PM Kisan scheme awareness).

Example: How does a VLE (Village Level Entrepreneur) explain e-KYC to an illiterate farmer?

Map the communication process used in one Digital India initiative (e.g., Ayushman Bharat,
PMGDISHA).

Example:

Sender: Government

Message: "Free health insurance under Ayushman Bharat"

Channel: CSC centers, SMS, IVR calls

Feedback: Beneficiaries register via CSCs

Identify 3 communication barriers in rural digital literacy programs and suggest solutions.

Example:

Barrier: Language differences

Solution: Voice-based apps in regional languages

Propose a new communication strategy to improve CSC services (e.g., Al chatbots, voice assistants,

or gamified learning).

CONCLUSION

Effective communication is the backbone of Digital India’s success, especially in rural areas. By
understanding elements, process, and barriers, CSCs can enhance digital adoption through better

messaging, trusted channels, and interactive feedback systems.



